**Aim:** To evaluate the dental patients expectation, level of knowledge, awareness towards dental implantology.

**Materials and Methodology**: This Cross sectional study was conducted on a population attending outpatient department of Prosthodontics of Chettinad Dental College And Research Institute, Kancheepuram from 7-7 to 27-7-2016. Approved by the Chettinad Academy of Research and Educational Institutional Human Ethics Committee. Exclusion criteria-patients unwilling to sign the informed consent, mentally unstable and patient under psychiatric treatment. Inclusion criteria-Patient above 18 years of age willing to participate and sign the informed consent forms study population. N=50. Willing patients with written consent sign received a detailed explanation of the study by the principal investigator. Questionnaire contained a set of 13 questions with close-ended options and demographic details. The data were analysed using SPSS software. Pearson Chi square test was used to analyse the data to evaluate the awareness of implants among South Indian patients.

**Result:** Among the study population 41.2% knew about dental implant as a treatment option. High cost (25.5%) need for surgery (41.2%) and long treatment period (33.3%) were the main reason not to choose dental implant therapy. 39.2% believed that implant would last for life-long. 37.3% considered that implant require more care. 92.2% wished to have more information about the implant.

**Conclusion:** The majority of the population had less knowledge about implant. They should be informed by organizing public awareness programs. Further studies are needed amongst a larger group of people.
